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òSustainable 
Tourismó matters?
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òAs The World 

Sustainability, So Does 

The Tourism Industryó



òTravelõs New Cadence Is 

More Deliberate, 

Introspective And Soulfuló

In a Booking.comglobalsurveyof travelersin 2020ˑ Ă
summer,

Å60 percentof respondentssaidtheywouldusean
app or website that recommendeditineraries
wheretourswouldhaveapositiveimpactonlocals.
At thesametime,

Å51percentclaimedtheywouldchangetheir chosen
travel destinationand head instead to a less-
popularoneif that decisionwouldhavelessof an
adverseenvironmentalimpact

Fromtāðąôû øýóĄĂăāĈ ôćÿôāă 3úøõă øý яэяюˑĂ ýþăôĂ õþā ăāðąôû 
Megatrends to 2025:



òTrendsReveala Critical Need

for MoreHolistic,Sustainable,

andRegenerativeTourismand

EventsGovernanceó

TheGlobalDestinationSustainabilityIndex(GDS-Index)hasannouncedits
2024 rankings, revealing the Top 40 most sustainabledestinations
worldwide. Theseoutstandinglocationsexemplifya deepcommitmentto
sustainabletourism, successfullybalancingtourism developmentwith
environmentalresponsibilityandcommunitywell-being.

Herearesomekeyhighlights:

Å Social responsibility is becoming a key pillar of sustainability.
Destinationsthatactivelypromotecommunityinvolvementandsupport
localeconomiesareseeinghigherscoresin theindex.

Å The2024rankingsreflectthe challengesposedby a moredemanding
methodology. The GDS-Index introduced12 new criteria, refined28
others, and removedfive to keep pace with global sustainability
demands. Asa result,26of theTop40 destinationssawa scoredecline
despitetheircontinuedefforts.

A N A N T A R A  V I L L A  P A D I E R N A  P A L A C E  B E N A H A V Í S  M A R B E L L A  

R E S O R T ,  S P A I N

A N A N T A R A  G O L D E N  T R I A N G L E  E L E P H A N T  C A M P  &  R E S O R T ,  T H A I L A N D



Top 40 

of the 2024 GDS-Index vs. 2023 GDS-Index

https://www.gds.earth/blog/top-40/



A remarkable shift is taking place across the Asia-Pacific region, with several destinations rising into the Top 40 rankings˦ a clear sign of the 
āôöøþýˑĂ öāþĆøýö õþòĄĂ þý ĂĄĂăðøýðñûô ăāðąôû˅ Singaporeand Sydneyhave emerged as frontrunners in this movement, securing the highest 
positions in their region and showcasing a strong commitment to advancing sustainable tourism practices.



The Growth 

with 

A N A N T A R A  C H IA N G MA I  R E S OR T ,  T H A ILA N D



Tourism 

Trends in 

As sustainable tourism continues to shape 2025, global 
travel leaders face a defining challenge ˦balancing 
economic growth with environmental responsibility, 
social inclusion, and the preservation of cultural heritage

V IE W  FR OM OA K S  S YD N E Y GOLD S B R OU GH  S U IT E S ,  A U S T R A LIA



Balancing Growth and 
Preservation

"÷ĄăðýˑĂ ˔(øö÷ 6ðûĄôʿ ,þĆ 6þûĄüô˕ üþóôû āôüðøýĂ þýô þõ ă÷ô 
ĆþāûóˑĂ üþĂă ðüñøăøþĄĂ ĂĄĂăðøýðñûô ăþĄāøĂü ÿþûøòøôĂ˅

TheIntegrated Tourism Master Plan 2025-2034targets:

Å Enhanced sustainable infrastructure
Å Increased tourism revenue without increasing tourist 

volume
Å Diversification into nature-based and cultural tourism

Travelers contribute a daily Sustainable Development Fee 
(SDF) that funds conservation and cultural projects.



Innovating for 
Sustainability

Thailand is making significant strides toward carbon-neutral 
ăþĄāøĂüʿ øý ûøýô Ćøă÷ ă÷ô ýðăøþýˑĂ Bio-Circular-Green (BCG) 
Economic Model. 

The Tourism Authority of Thailand (TAT), in collaboration 
with the Ministry of Higher Education, Science, Research, 
and Innovation, is driving initiatives that merge digital 
transformation with science-based solutions to promote 
sustainable travel. At the Thailand Travel Mart Plus 2025, 
several key initiatives were showcased, highlighting 
4÷ðøûðýóˑĂ òþüüøăüôýă ăþ øýýþąðăøþý ðýó ĂĄĂăðøýðñøûøăĈ 
within the tourism sector, including:

Å Low-carbon travel packages
Å Eco-conscious culinary experiences
Å Promotion of off-peak travel to manage flow

VILLAGE TO THE W ORLD #SUSTAINABLEAGENDA 



Cities & 

Urban Tourism Models

JEWEL AT CHANGI AIRPORT, SINGAPORE



, 

South Korea 

Building a City from Scratch

Songdowasconceptualizedin the earlyyearsof the
21st centuryas a completelysustainable,high-tech
city, that would plan for a future without cars,
withoutpollution,andwithoutovercrowdedspaces



Toaccomplishtheseratherloftygoals,someof theĆþāûóˑĂ

mostadvancedurbantechnologieswereutilized.

ÅThe streetsthat connectthe district are lined with

sensorsthat measureenergyuseand traffic flow asa

means of quantifying sustainabilityto support its

highestconcentrationof LEED-certifiedprojectsin the

world.

ÅSongdoalsofeaturesa massiveseasidepark outfitted

with self-sustainingirrigationsystemsto provideample

publicspace.

ÅAt the level of individual residents,trash tubestake

garbageawayto acentralplantwhereit isautomatically

sortedinto recyclablesand wasteto be burned. Even

homesare operatedby cellphoneapps that control

everything from heating and air conditioning, to

artificiallight levels.



Sustainable & 

Urban-Tourism-Relevant Features

Energy Efficiency

ÅEnergy modelling
ÅMetering - BMS/EMS
ÅEfficient glazing + building 

envelope design
ÅEfficient lighting
ÅLighting controls
ÅEnergy efficient HVAC systems + 

equipment
ÅHVAC controls
ÅAppropriate equipment + 

appliance specification
ÅOzone protection ŕrefrigerant 

specification
ÅRenewable energy sources

Conserving the Worlds Most Precious
Resource through incorporation of the
following :
ÅWater Efficient Flush + Flow Fixtures
ÅWater Saving Equipment
ÅRainwater Harvesting
ÅGreywater Systems
ÅWater Bottling

Water Efficiency

Energy Recovery

Feature Vg`sŝr Cnmd . HlokdldmsdcRelevance to Urban Tourism / Sustainable Urbanism

Green & Blue Infrastructure / Open Space ~40% of the area is designated open and green space.

Includes Songdo Central Park (~41 hectares / ~101 acres)

as a major anchor. Canals & walk-/bike paths. Blue

infrastructure (e.g. seawater canals, water features).

These make the city more attractive for residents and

visitors. Parks, green and blue spaces are major assets for

tourism (recreation, photo spots, events). They help with

microclimate, aesthetic appeal, and health.

Smart / High -Tech Infrastructure U-life services: U-culture, U-transport, U-government, etc.;

built - in sensors; connected infrastructure ; energy

efficiency; use of LEEDstandards for buildings ; pneumatic

waste collection system (waste sucked underground rather

than trucks).

These draw interest in themselves (smart city tours;

architectural interest), reduce environmental impacts of

tourism/residents, can improve the visitor experience

(cleaner, well-managed, less congestion, etc.).

Transportation / Mobility Bike paths (~25 km), walkability in certain districts, public

transit connections (bus, Incheon Metro, link to airport via

Incheon Bridge) etc.

Helps sustainable travel, reduces car dependency, makes

exploring easier. Tourists prefer ease of movement ; lower

emissions from transport helps environmental

sustainability.

Sustainability Certifications / Building Standards Many LEED-certified buildings ; LEED ND (Neighborhood

Development) pilot participation . Buildings designed using

sustainable materials, energy efficiency, greywater /

stormwater reuse etc.

Supports reducing operational emissions, can be

marketing points for eco-conscious tourists, and helps

long -term environmental sustainability.

Amenities & Infrastructure for Tourism / Business

Guests

Convention center (Songdo Convensia), international

hotels (e.g., Sheraton Grand Incheon), parks, canals,

mixed-use retail (e.g. Canal Walk).

These give the city something for visitors to do beyond

the usual; they support business tourism . Mixed uses

(restaurants / shops / green areas) add to liveliness.





W ILLIAM E.  HEINECKE

Founder & Chairman ʕMinor International

International

Minor Hotels is part of publicly listed Minor 
International (MINT) ʕone of the largest hospitality 

and leisure companies in the world. MINT is also 
well known for its international retail and lifestyle 
brands, and its subsidiary, Minor Food Group, is 
þýô þõ ĆþāûóˑĂ ûðāöôĂă āôĂăðĄāðýă òþüÿðýøôĂ Ćøă÷ 

more than 3,000 outlets in 20 countries.

560+ 80,000+ 3,000+

300+ 50+ 30m+

H O T E L S G U E S T  R O O M S R E S T A U R A N T S  

R E T A I L  O U T L E T S B R A N D S L O Y A L T Y  M E M B E R S



60+ COUNTRIES

560+ HOTELS

80,000+ ROOMS

Asia, Middle East & Africa

113 HOTELS

19,000 ROOMS

Australia & New Zealand

69 HOTELS

7,500 ROOMS

Europe & Americas

349 HOTELS

55,000 ROOMS



LUXURY

PREMIUM

SELECT

Q A S R  A L  S A R A B  D E S E R T  R E S O R T  B Y  A N A N T A R A ,  U N I T E D  A R A B  E M I R A T E S



L A Y A N  L I F E  B Y  A N A N T A R A ,  T H A I L A N D

Approach to 



MinorSustainability
OurVision

Tobealeaderin deliveringsustainableperformance t
hatpositivelyimpactstakeholdersandtheenvironment

OurCommitments

OurPlanetOurStakeholdersOurOperations

OurImpacts

NaturalCapital

Netzero,climateresiliency, 
andbiodiversity

PeoplePotential

Capabilities& Inclusion;Health,Safety& 
Well-being;Communities

ResponsibleBusiness

M I N O R H O T EL S | SU ST AI N ABI L I T Y 23

Transparency,governance, 
andsustainablesupplychain



Potential

-øýþāˑĂ 
Commitment

Å 3 million peopledevelopedandsupportedby2030
Å 60% of Minor CorporateUniversity(MCU)programgraduatesreturn to work with Minor by2025
Å 50% internal promotionof managementlevelseachyear
Å Zeroannualwork-relatedfatality of employees

StrengthenCapabilitiesandInclusion

EnhanceSafety,Health& Well-being

EmpowerCommunities

KeyFocus:

OurPeople
ÅTraining& development
ÅHealth,safety& well-being
ÅLaborpracticeandinclusion

Children& Youth
ÅEducationsupport
ÅCareeropportunityand 

development

OurCommunities
ÅCommunityempowerment& support
ÅEngagement& volunteeractivities

24



Capital

Å AchieveNetZeroemissionsby2050
Å 15%reductionin MH energyandcarbonintensityper roomssold(baseline2019)by2025
Å 10%reductionin MH water intensityper roomssold(baseline2022)by2025
Å 50% Reductionin MH organicwasteto landfill intensityby50% (baseline2021)by2030
Å 5% Reductionin MFThailandelectricityconsumptionper storeby2025(baseline2023)

-øýþāˑĂ
Commitment

KeyFocus:

SupportNetZeroTransition

IncreaseClimateResiliency

ProtectNaturalCapital

ManagingEnvironmentalImpact
ÅNetZeroemissionsby2050
ÅEnergyefficiencyandGHGreduction
ÅWaterefficiency
ÅWastemanagementʕreduce,reuse,recycle

BiodiversityProtection
ÅProperty-levelbiodiversityprotection
ÅConservationinitiativesandsupportʕ

engagewith expertsandstakeholders



Business

Å Group-wideNPSscoreof 62by2025
Å 100%of employeestrainedonHumanRightsby2025
Å 100%duediligenceof new3#-ˑĂThaisuppliersin 2025
Å Maintainannual˔%ćòôûûôýă˕CGscoringfrom Thai)/$ˑĂCGReportof ThaiListedCompanies

-øýþāˑĂ 
Commitment

KeyFocus:

EnsureTransparency& GoodGovernance

AccelerateSustainableInvestment

PromoteSustainableSupplyChain

Local& EthicalSourcingand 
SustainableSupplyChain
ÅLocalsourcing/on-siteharvest
ÅCage-freeeggs commitment
ÅSustainableseafood
ÅSingle-useplasticminimization
ÅSupplierduediligence

Goodgovernance& HumanRights
ÅHumanRights
ÅCodeofConduct
ÅInformation/datasecurityand 

privacy

CustomerEngagement
ÅCustomerexperience 

enhancement
ÅCustomerhealth& well-

being



Frameworks for 

A N A N T A R A  S A N T OR IN I  A B U  D H A B I  R E T R E A T



Starts With A 
Team

Core Team

Environmental 
Consultant

MEP Due 
Diligence

Civil 
Engineer

Project 
Manager

Interior 
Designer

Architect

MEP 

Engineers

IT 

Consultant

Kitchen & 

Laundry

Landscape 

Architect

Lighting 

Designer



In 

Practices at MINOR Hotels

A N A N T A R A  V ILLA  P A D IE R N A  P A LA C E  B E N A H A V ÍS  MA R B E LLA  R E S OR T ,  S P A IN

ANANTARA NEW  YORK PALACE BUDAPEST HOTEL,  HUNGARY



In 

Design

Green Building Standards

ÅSustainable materials: The use of locally 
sourced and environmentally friendly 
construction materials (such as reclaimed 
wood, bamboo, or recycled metal) is 
prioritized.

ÅPassive design: Hotels are often built with 
design elements that minimize energy use, 
such as natural lighting, cross-ventilation, 
and thermal insulation that reduces 
reliance on artificial heating and cooling.

Integrates natural elements into the building
structure. For example,largewindowsto bring in
natural light, gardens,green roofs, and vertical
gardensareusedto createspacesthatpromotewell-
beingandminimizeenvironmentalimpact.

Biophilic Design

T I V O L I  M A R I N A  V I L A M O U R A  A L G A R V E  R E S O R T ,  P O R T U G A L
AVANI+ LUANG PRABANG HOTEL,  LAOS



AnantaraMina Ras Al Khaimahstandsas an emblemof
environmentalleadershipandachievement,furtherelevatingits
reputationin sustainablehospitality. Theresortissetto achieve
LEEDGold certificationfor 2024, one of the ĆþāûóˑĂmost
respectedandwidelyusedgreenbuildingratingstandards. By
seamlesslyintegratingsustainablepracticesinto everyfacetof
its operations,AnantaraAl Minanot only conservesresources
but alsoprovidesa healthier,moreenrichingenvironmentfor
guests˦makingit thepreferredchoicefor discerningtravellers
seekingbothopulenceandenvironmentalresponsibility.

Anantara Mina Ras Al Khaimah



In Operation

TIVOLI MOFARREJ SÃO PAULO, BRAZIL

In 2024, The hotel successfullyimplementeda heatrecoverysystemto
maintainthe poolwaterat 30°C,utilizingresidualheatfrom theexisting
boiler system. This systememploystwo distinct heat exchangersto
optimizeenergyefficiency. Thefirst heatexchanger,installedin 2019, uses
wasteheatfromthechillertoheatthewaterin thereservoirs(boilers). The
secondheat exchanger,recently installed, transfers heat from the
reservoirsto the poolwater,ensuringa safeand indirectheatexchange
method. This cost-effective and highly energy-efficient solution is
particularlyeffectivein winter, ensuringenhancedthermalcontrol and
maintainingthe requiredminimum in the hot water reservoirs. This
initiativeisexpectedto savemorethan31,000kWhannually.

Energy Efficiency

ÅEnergy-efficient technology: Many of -øýþāˑĂ
propertieshaveadoptedenergy-savingsystemssuch
as LED lighting, motion-sensorlighting in public
areas,andenergy-efficientair conditioningsystems

ÅRenewable energy: Some of Minor Hotels'
propertiesareactivelyintegratingrenewableenergy
sources,suchassolarpanels,to reducerelianceon
fossilfuels. Forinstance,severalAnantaraandAvani
locationshaveinstalledsolarpanelsto supporttheir
operational energy needs. Additionally, select
propertiesareintroducingEVchargers,encouraging
sustainabletransportationfor guestsand further
reducingtheircarbonfootprint.



In Operation
Water Efficiency

Water usage is a critical issue in the hospitality industry, 
and Minor Hotels has implemented several water-saving 
initiatives:

Å Low-flow fixtures: Installation of low-flow 
showerheads, faucets, and toilets to reduce water 
consumption in guest rooms and public areas.

Å Rainwater harvesting: Some properties have 
integrated rainwater harvesting systems to supply 
water for non-potable uses like irrigation and 
landscaping.

Å Water recycling systems: In select locations, Minor 
Hotels has adopted water recycling systems to treat 
and reuse water for landscaping or other non-
consumable purposes.

ANANTARA KIHAVAH VILLAS,  MALDIVES



In 

Operation

Waste Management

ÅWaste segregation and recycling: Most Minor Hotels brands, including 
Anantara and Avani, have introduced waste management systems where 
organic waste is separated from recyclables and non-recyclables. In some 
properties, food waste is composted or sent to local farms.

ÅZero waste initiatives: Certain hotels in the Anantara brand aim to achieve 
"zero waste" status, meaning they are working to send as little waste to 
landfills as possible by reducing, reusing, and recycling materials

ÅPackaging reduction: In response to growing concerns over plastic waste, 
Minor Hotels has reduced the use of single-use plastic packaging in favor of 
reusable or biodegradable alternatives. For example, many properties have 
moved to eco-friendly toiletries and offer guests reusable water bottles.

ANANTARA KIHAVAH VILLAS, MALDIVES
AVANI KHON KAEN HOTEL & CONVENTION CENTRE, 

THAILAND

Pack For A Purpose

With a philosophyof 'Small Space. Little
Effort. Big Impact.', the Packfor a Purpose
initiative encouragestravellers to make a
lasting impact in the communitiesat their
travel destinationby bringing supplieswith
themto donateto thelocalschoolsor medical
clinicsin need.

TheRoyalLivingstonebyAnantaraandAvani
VictoriaFallsResort,Zambiart havea bond
with the Linda CommunitySchooland its
pupils. The hotel supports the ò÷øûóāôýˑĂ
academic, cultural, entrepreneurial and
environmentaleducation.


